
 

 

 

 

 

 

For instance, she or he may be affiliated with or sponsored by a particular company. If so, the affiliation or sponsorship 

may slant the person’s presentation in a way that’s unacceptable to you or turn into a parade of products that you 

don’t want to buy. 

 

Does the business consultant, business trainer or business coach have an axe to grind? 


